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Branding Basics
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Definition of A Brand

NA - name, tterm, st gn, symboc
them which is intended to identify the goods or
services of one seller and to differentiate them from
those of  competitorso

Source: Dictionary of Marketing Terms, American Marketing Association, 1995.
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Another Way of Saying It

A brand is a distinctive identity that differentiates a
relevant, enduring, and credible promise of value
associated with a product, service, or organization
and indicates the source of that promise.

Source: S. Ward, L. Light, and J. Goldstine, What High-Tech Managers Need to Know About Brands,
Harvard Business review, July-August, 1999.
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Brand Positioning

, The place a brand occupies in the minds of target
market consumers relative to competitive
alternatives.

, Defines the specific niche the brand occupies in
the mind of the customer.

IlFocused on one brand a
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